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SECTION A 

Item 1 – AURAL AND HARMONY 

 A candidate, in this item is expected to: 

Listen to the recording and transcribe the dictated melody and lyrics and thereafter 

harmonise the song by adding Alto, Tenor and Bass. 

Ensure that the pitch and rhythms are correct. 

Align the lyrics to the right pitch and rhythm. 

Follow the proper rules of harmony to provide the alto, tenor and bass to the dictated 

melody. 
 

Each candidate harmonises the song in their own way. 
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Item 2 - COMPOSITION 

A candidate is given one task, it requires him/her to compose an 8-bar melody with 

lyrics in response to the problem in the scenario. 

A candidate, in this item is expected to: 

Identify the problem in the scenario 

Create lyrics for an 8-bar song 

The message in the lyrics should reflect the situation/challenge in the scenario 

Compose an 8-bar melody that suits the lyrics written 

The composed melody should reflect the mood and atmosphere of the situation 
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SECTION B 

PART I 

Items 3&4 – MUSIC ANALYSIS 

Item 3 and 4 are parallel items. A candidate chooses one. 

A candidate, in this item is expected to: 

i. Read the scenario presented and identify the challenge/situation in the 

scenario 

ii. Give a general introduction to the essay  

iii. Analyse the music in relation to the elements of music  

iv. Concludes in line with the scenario 

v. Analyses by mentioning the ¾ of the elements in the song, explaining them 

and linking them to the problem in the scenario presented.  

The candidate’s response should be in form of an essay and the following attributes 
should be exhibited 

GUIDE FOR EXPECTED RESPONSES - ITEM 3 

Candidate writes an introduction showing the reason for analysing the music presented 

in relation to the performance.  

In consideration of the two songs, evaluates the elements of Music presented in both 

songs. (This should be presented in paragraphs for each analysed element). 

Concludes by giving a personal opinion on what would be the better choice for the 

celebration. 

EXAMPLE OF POSSIBLE RESPONSES 

Kibi Community Performing Group is in a bind and needs to understand the two 

songs “Mu Kkubo Eryo’musalaba” and “Yozefu Mukasa” for them to have an 

exceptional performance. They will need to study the musical elements that appear in 

both songs for them to choose which one will best suit presentation at the Uganda 

Martyrs Celebration. 
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Message is one of the elements of to be considered in understanding the two 

pieces. Message refers to the meaning of the song as derived from the words or lyrics 

given. The song Yozefu Mukasa is praising Yozefu Mukasa who is one of the Martyrs 

that were persecuted. It talks about how he was beheaded for the sake of his religion 

and faith.  

On the other hand, Mu Kkubo Eryo’musalaba encourages people to sacrifice their lives 

for Jesus Christ and also encourage those who know and believe in the creator to confess 

his hallowed name. The messages in the two songs is all about being courageous and 

proclaim what you believe in and die for it. Therefore, these songs are relevant for 

presentation by Kibi Community Performing Group during Uganda Martyrs 

celebration. 

Members of Kibi Community Performing Group also need to understand the 

tempo in the two songs. Tempo is the speed of a song. The tempo in Yozefu Mukasa is 

d=152 while tempo for Mu Kkubo Eryo’musalaba is d=160. Both tempos are fast 

however, Mu Kkubo Eryo’musalaba is slightly faster than Yozefu Mukasa. The tempo 

for the two songs makes them suitable for the celebration of Uganda Martyrs by Kibi 

Community Performing Group because they are both fast and celebrations are meant to 

be vibrant and lively. The fast tempo brings the celebratory environment of the day. 

Repeat marks are another music element Kibi Community Performing Group 

needs to understand. To repeat in music is to sing again. In both songs there are repeat 

signs. For example, in Mu Kkubi Eryo’musalaba there is dal segno sign in bars 17 and 

24 which tells a singer to go back to the sign and sing through once again. Meanwhile 

in Yozefu Mukasa there is II: :II  in bars 4, 7 and 11 which instructs a singer to sing 

again the song between the sign, and Da Capo at the end which instructs a performer to 

sing from the beginning and end where fine is. The repetition of these songs emphasises 

the message and makes it easy for the masses to understand thereby making both 

suitable for the celebration. 
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In conclusion, both songs can be sung at the celebration of the Uganda Martyrs.  

My personal preference however would be “Mu Kkubo Eryo’musalaba”.  This is 

because of the message it holds which is encouraging the people to keep focused on the 

way of the cross while following Jesus Christ. It speaks to all Christians and not just an 

individual and would certainly resonate with all the people in attendance. 

 

GUIDE FOR EXPECTED RESPONSES - ITEM 4  

Candidate writes an introduction showing the reason for analysing the music presented 

in relation to the performance.  

In consideration of Jobo and Apok’s view evaluates what would work if Jobo performs 

with or without accompaniment. (This should be presented in paragraphs for each 

analysed element). 

Concludes by giving a personal opinion on what would be the better choice for such a 

piece of music. 

EXAMPLE OF POSSIBLE RESPONSES 

A performance of classical music should be directed to the music provided and 

what it calls for. Apok and Jobo have different views on what can work but analysis of 

the Music in “AND YE NOW THEREFORE HAVE SORROW” will definitely give 
the proper and most effective way to perform it. 

The song “And Ye Now Therefore Have Sorrow” is in key G major. Key refers 

to the tonality of a music piece. G major is a comfortable key for all voices because it 

is not high or very low.  Jobo, seeing the key and analysing the pitches wants to perform 

the song without accompaniment since the pitches fall within an acceptable vocal range. 

Her decision is based on her previous experience of the instrumentalist who failed to 

play in the original key of the music she was performing. Singing acapella gives her 

confidence and assurance of maintaining the original key of this music.  On the other 

hand, Apok stresses that Jobo be accompanied by the orchestra since the orchestra has 

many players who are professionals in their instruments and have been practicing this 
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music in key G major. The instruments will articulate the key clearly and help Jobo 

maintain it throughout her performance as it is very easy for one to change keys without 

instrumentation. 

Time signature is another element of music that is considered in analysing the 

song “And Ye Now Therefore Have Sorrow”. In this song, the time signature is 
indicated by the symbol C which in full stands for common time which is 4

4 meaning 

that there are four crotchet beats in a bar. The time signature in this music makes the 

beats sound regular and steady.  When Jobo went through the music, she realized that 

she can sing this song without accompaniment since common time is easy to follow. 

However, Apok emphasises that Jobo must be accompanied by the orchestra because 

the instruments will guide on her on when to come in with the vocal part.  

Ultimately, Jobo can do a good job singing this song without accompaniment 

because it is possible. However, analysis of the piece shows that the music elements 

provided for in the piece will best amplify the performance if it is performed with the 

orchestra. 

 PART II 

Item 5&6 – MUSIC INDUSTRY PRACTICES 

A candidate, in this item is expected to: 

i. Read the scenario presented and identify the challenge/situation in the 

scenario 

ii. Give a general introduction to the essay by identifying the problem in the 

scenario 

iii. Evaluate the situation as regards event planning and management in the music 

industry, the ethical, legal practices and the contribution of various 

stakeholders within the industry. 

iv. Evaluates by identifying ¾ of the concerns on event planning and 

management, legal and ethical issues, stake holder involvement while 

explaining them and linking them to the problem in the scenario presented.  
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The candidate’s response should be in form of an essay and the following attributes 
should be exhibited 

  ITEM 5 

GUIDE FOR EXPECTED RESPONSES - ITEM 5 

Candidate writes an introduction showing the situation presented in the scenario.  

Considers each shortfall and explains the danger therein. Offers advise that can help 

them to have a good fundraising function. (This should be presented in paragraphs for 

each concern handled). 

Concludes the essay in relation to the scenario. 

EXAMPLE OF POSSIBLE RESPONSES 

Kalongo Family Troupe has their heart in the right place. A fundraising for an 

orphanage is a beautiful idea that should be supported with full attendance. They 

however need to plan better, work with all stakeholders necessary to pull off a stellar 

performance as there seems to be a number of loopholes that need to be addressed. 

A key factor in preparing for a performance is stakeholder coordination and 

responsibilities. The troupe needs to allocate roles amongst themselves or hire people 

who can perform these duties. There is need for an events manager, publicity officer 

and finance manager. Each will be responsible for what he or she is supposed to do. 

This brings specialisation among the members and each person will work to ensure that 

they have done their part because no one would wish to be blamed for the failure of the 

performance. When people see such cooperation among the members, they will 

automatically be excited to attend the performance. This will make it possible for the 

troupe to raise money for the orphanage.      

It is illegal and outright unethical for any troupe to perform a song of another 

artist without their permission. Kalongo Family Troupe should seek permission from 

the local artist so that he allows them to perform his song. Since the artist is from the 

community and the community members love his music, making his song to be one of 

those to be performed for the fundraising will increase the turn up in large numbers and 

therefore have a successful fundraising. 
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At the end of the day, a successful performance is a unity of many work forces 

and major considerations of how an event runs, the legalities involved and full input of 

all stakeholders. Once all these issues are addressed, Kalongo Family Troupe is bound 

to have a successful fundraiser and be able to help the orphanage. 

 

ITEM 6 

GUIDE FOR EXPECTED RESPONSES - ITEM 6 

Candidate writes an introduction showing the situation presented in the scenario.  

Considers each problem presented and offers possible solutions to each. (This should 

be presented in paragraphs for each concern handled). 

Concludes the essay in relation to the scenario. 

EXAMPLE OF POSSIBLE RESPONSES 

 The organisation of a large-scale music concert is one of the most demanding 

undertakings in the creative and entertainment industries. It requires the simultaneous 

coordination of logistical, financial, legal, and relational elements, each of which, if 

mismanaged, has the potential to unravel months of planning and cause reputational or 

financial harm to all parties involved. Bugo City’s annual music concert, a celebrated 
cultural tradition that commemorates the city’s achievements, now stands at a critical 
crossroads. Three interconnected challenges threaten its viability this year: a forced 

change in venue that has alarmed sponsors and raised fears of low attendance; the 

potential withdrawal of key sponsors whose financial support underpins the event; and, 

most urgently, a copyright infringement issue arising from the unauthorised use of a 

local artist’s melody in a promotional advertisement that has already gone viral across 
multiple media platforms. 

As a music student with grounding in event planning and management, legal and 

ethical frameworks governing the music industry, and the principles of stakeholder 

engagement, this essay provides a comprehensive advisory to the organisers of the Bugo 

City concert. While the challenges are serious, they are not insurmountable, and a 

combination of proactive communication, legal compliance, and creative event 

management can not only rescue the concert but potentially enhance its profile. 
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The decision to relocate the concert from the city’s customary venue to an 
alternative site outside the city boundaries is, in event management terms, a significant 

operational disruption. Familiarity is one of the most underestimated determinants of 

audience attendance behaviour; regular attendees develop habitual expectations about 

how, where, and when an event occurs, and disruptions to these expectations directly 

affect their motivation to attend. The concerns raised by sponsors are therefore not 

unfounded. Lower attendance translates to reduced gate revenue, diminished audience 

engagement, and a weakened value proposition for sponsors whose returns are partly 

calculated on footfall and media exposure. 

To deal with this challenge, the organisers should begin by conducting a formal 

venue feasibility and audience impact assessment. This involves surveying likely 

attendees about transportation access, estimating the reduction in walk-in audiences, 

and identifying logistical barriers such as parking, public transport connectivity, and 

accessibility for persons with disabilities. Once these barriers are mapped, targeted 

solutions can be developed, including subsidised or free shuttle services from the city 

centre to the new venue, designated parking facilities, and clear directional signage. of 

attendance, and any reduction in that effort directly improves turnout. 

Beyond logistics, the organisers should leverage the new venue as a 

differentiating feature rather than a liability. If the alternative venue offers unique 

characteristics like a larger outdoor space, scenic surroundings, or superior acoustic 

infrastructure, these should be foregrounded in all marketing communications. 

Organizers could introduce new experiential elements at the alternative venue including 

food festivals, art installations, pre-show entertainment, or themed zones that are 

explicitly tied to the venue’s distinct character. This reframes the relocation as an 
upgrade rather than a downgrade. 

Additionally, the organisers should implement an early-bird ticket incentive 

programme. Offering discounted tickets for early purchases, group discounts, and 

student pricing serves a dual purpose. It generates advance revenue that reduces 

financial exposure and it builds a committed attendance base before the event, providing 

sponsors with concrete evidence of audience interest. Digital pre-registration data and 

early ticket sales figures are powerful reassurance tools when communicating with 

anxious sponsors. 

The most urgent and potentially most damaging challenge facing the organisers 

is the use of a popular local artist’s melody in the promotional advertisement without 
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his permission. The stakeholder’s concern is legally well-founded. Under copyright law 

as codified in Uganda’s Copyright and Neighbouring Rights Act (Cap. 215) and 
consistent with international frameworks established by the Berne Convention for the 

Protection of Literary and Artistic Works (1886, as revised), a musical composition is 

protected intellectual property from the moment of its creation, without the requirement 

of formal registration. The copyright vests in its creator and encompasses the exclusive 

rights of reproduction, adaptation, distribution, public performance, and broadcast. 

The organisers must act swiftly and decisively. The following steps are 

recommended in order of urgency. 

First and most critically, the organisers should cease broadcasting the infringing 

advertisement immediately. All media houses airing the advertisement should be 

contacted without delay and requested to pull the content. While this will disrupt the 

current promotional momentum, continuing to broadcast a work over which a legal 

dispute may arise exposes the organizers to escalating liability. Every additional 

broadcast makes the infringement worse than it already is. 

Second, the organisers should seek legal counsel from a copyright or 

entertainment lawyer as a matter of urgency. A qualified lawyer will assess the extent 

of the infringement, advise on the strength of any potential claim by the artist, and guide 

negotiations. Legal advice should be obtained before any direct approach is made to the 

artist, to ensure that communications are framed in a manner that does not inadvertently 

constitute an admission of liability. 

Third, the organisers should approach the artist directly and in good faith. In 

many copyright disputes involving cultural events, a prompt and sincere approach to 

the rights holder, acknowledging the oversight, apologising unreservedly, and offering 

fair compensation or a licensing arrangement can resolve the matter without resort to 

litigation. The artist may, upon direct engagement, agree to grant a retroactive license 

for the use of his melody, potentially in exchange for recognition as a contributor to the 

event, a performance slot at the concert, or a negotiated licensing fee. In the music 

industry, the relationship between artists and event organisers is often collaborative in 

nature, and disputes that escalate to formal legal proceedings are frequently the result 

of communication failures rather than disagreements about rights. 

It would be advisable to document all communications with the artist and to 

formalise any agreement reached in writing, specifying the scope of the licence, the 
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territory, the duration, and any financial or non-financial consideration provided. This 

protects both parties and creates a clear record should any future dispute arise. 

If negotiations with the artist do not result in a licensing agreement, or while 

those negotiations are ongoing, the organisers should commission a wholly original 

advertisement. This would involve engaging a music producer to compose an original 

jingle or score for the event that does not reproduce any element of the protected work. 

Alternatively, the organisers could approach other musicians particularly emerging 

artists who may welcome the exposure and negotiate a licensing agreement from the 

outset, ensuring that all rights clearances are obtained before the new advertisement 

goes to air. 

Beyond the strict legal analysis, there is an important ethical dimension to this 

situation that the organisers should take seriously. The use of another person’s creative 
work without their knowledge or consent is a violation not merely of law but of 

professional ethics in the music and events industries. The artist’s work represents his 

creativity, identity, and economic livelihood. Using it to promote an event, even one 

with cultural significance without compensation or acknowledgment diminishes the 

value placed on artistic labour. The organisers should, in their communications with the 

artist and with the public, acknowledge this ethical dimension openly and demonstrate 

a genuine commitment to making it right. 

The concept of stakeholder management is central to the success of any large-

scale event. In the context of the Bugo City concert, the stakeholder map includes the 

city authorities who commission and authorise the event, corporate sponsors whose 

financial contributions fund it, the media houses responsible for promotional 

broadcasting; the local artist whose creative work has been used, the audience whose 

attendance validates the event’s cultural purpose, and various operational partners 

including venue management, security, and logistics providers. Each of these 

stakeholders has distinct interests and concerns, and effective stakeholder management 

requires that each set of concerns be addressed specifically and respectfully. 

The most immediate stakeholder crisis is the potential withdrawal of sponsors. 

Sponsors are not merely sources of funding. They are partners in the event’s success, 
and their public association with the concert gives it commercial credibility. Their 

threatened withdrawal is, at its core, a risk management response. They are weighing 

the reputational and financial risks of continued association against the benefits of 

sponsorship. The organisers’ task is to reframe that risk assessment by reducing 
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perceived uncertainty and demonstrating that the event is professionally managed and 

legally sound. 

The organisers should convene an urgent sponsors’ briefing. This should be a 

formal meeting, in person or via video conference, at which the organisers present a 

comprehensive update on all aspects of the event, including the venue situation and the 

steps being taken to address it, the copyright matter and the remedial actions underway, 

and the commercial projections for the event. Transparency is paramount. Sponsors 

who feel they are being kept informed and that their concerns are being taken seriously 

are considerably more likely to maintain their commitments than those who receive 

only reassurances without substance.At the briefing, the organisers should present 

concrete data and plans. Regarding attendance, this means sharing pre-registration 

figures, ticket sales data, transportation arrangements, and social media engagement 

metrics that demonstrate audience interest. Regarding the copyright issue, sponsors 

should be assured that the infringing advertisement has been withdrawn, that legal 

counsel is engaged, and that a replacement advertisement is being produced. These are 

not merely reassurances. They are demonstrations of organisational competence that 

rebuild sponsor confidence. 

The organisers should also consider offering sponsors enhanced value 

propositions to compensate for the disruption. This could include additional branding 

opportunities at the new venue, increased on-stage recognition during the event, 

exclusive VIP hospitality packages, or post-event audience data and media coverage 

reports. Where sponsors remain at risk of withdrawal, the organisers could explore the 

possibility of phased payment arrangements, under which sponsors are not required to 

commit their full sponsorship amount until certain attendance or promotional 

milestones have been met. This reduces the sponsors’ exposure while keeping them 

within the event partnership. It also signals the organisers’ confidence in the event’s 
success, since they are effectively guaranteeing performance against benchmarks. 

Conclusively, the Bugo City Annual Music Concert faces a convergence of 

challenges that would test any event management team: a venue relocation that has 

unsettled sponsors, an imminent funding crisis driven by threatened sponsor 

withdrawal, and a live copyright infringement issue whose public visibility makes swift 

resolution essential. However, as this essay has argued, each of these challenges is 

manageable through the application of sound event management principles, adherence 

to legal and ethical frameworks, and proactive, transparent stakeholder engagement. 


